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Abstract  

 

The literature shows that organizational culture has a significant impact on 

implementing and sustaining continuous improvement initiatives, although there is a 

lack of research on how to achieve this impact. Therefore, this action research adopts a 

grounded theory approach to explore aspects of organizational culture that facilitate 

continuous improvement. Eighteen interviews in nine nonprofit organizations yielded 

data which, when analysed revealed forty emergent factors, classifiable into six core 

themes developed by the participants during two focus group discussions. These themes 

conceptualized by Schain's model of organizational culture. 
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Purpose 

This research explores aspects of organizational culture so as to facilitate continuous 

improvement within nonprofit organizations. It has been confirmed that organizational 

culture has a remarkable impact on facilitating continuous improvement (Verma & 

Moran 2014; Fryer & Ogden 2014; Coleman 2015; Iberahim et al. 2016).  

 

Motivations 

Little empirical research has investigated how organizational culture can facilitate 

continuous improvement within the nonprofit sector. Therefore, this paper asks what 

cultural factors facilitate continuous improvement in nonprofit organizations. Saudi 

Arabia equally has received little academic attention in the literature, despite its unique 

situation in this regard (Ovidiu-Iliuta 2014; Givens 2012; Alshammari et al. 2014; 

Montagu 2010) 

 

A literature review 

In quantitative research, a literature review is commonly systematic (Holliday 2016). In 

qualitative research, by contrast, a literature review need not be the same, since its 

purpose is (Holliday, 2016) to interrogate established knowledge, and sort out positions, 

ideologies and discourses of knowledge to establish a research position. The present 
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research started with its questions and then looked at the writings that corresponded to 

them. 

 

Organizational Culture 

The concept of organizational culture has evolved gradually and now seems to be an 

important asset for determining several aspects which control the continuous 

development of organizations (Clark 2012). The main characteristics of organizational 

culture have been defined as a pattern of guiding principles or shared basic assumptions 

in an organization (Clark 2012). Sackmann (1991) divided its components, using an 

iceberg model, into visible, i.e. visible, official and ‘espoused’ and ‘basic’ 

manifestations. Beliefs on the second level are tacit, commonly held, habitually present 

and emotionally anchored (Sackmann 1991). Similarly, Schein (2010: 24) argues that 

culture can be analysed on “three levels: artefacts, espoused beliefs and basic 

underlying assumptions”, agreeing with Sackmann (1991) that culture has two sides: 

visible and invisible. Parker’s definition (2000) acknowledges both levels: ‘Patterns of 

interpretation composed of the meaning associated with various cultural manifestations, 

such as stories, rituals, formal and informal practices, jargon and physical 

arrangements” (note the focus on visible aspects). Invisible aspects were emphasized 

later; Ravasi and Schultz (2006) see it as  “a set of shared mental assumptions that guide 

interpretation and action in organizations by defining appropriate behaviour for various 

situations”. 

Organizational culture mostly entails members moral values, basic assumptions, 

shared principles, beliefs and ideologies; it incorporates the organization’s vision and 

mission statements, codes of conduct and aims and objectives (Clark 2012). These are 

normally its main driving elements more informal than formal. Many experts believe 

that organizations with a specific organizational culture are more prone to excel in their 

business plans and daily business operations because the culture guides the organization 

to attain the established aims and purposes. 

Since organizations, whether transnational, multinational corporations or 

international, began operating internationally and well-known brands located 

themselves across the globe, research has explored the association between national and 

organizational culture (Al-Otaibi 2014), arguing for example that national cultures are 

unlike local cultures (Liker & Hoseus 2008). Yet national cultures pervade 

organizational cultures (Liker and Hoseus, 2008). Even global companies are situated in 

sovereign states. Different nations and their national shared values or community values 

(Common 2008) influence their organizational cultures. In eastern regions, where most 

countries have an Arabic cultural pattern, the behaviour of organizations is different 

from the behaviour of other organizations elsewhere. 

A widely-cited definition of national culture, though not universally accepted 

(Jones 2007), is by Hofstede (Bond 2002), who empirically studied 116,000 employees 

from over fifty-three nations, in the technology and consulting corporation, IBM 

between 1968 and 1972. He classified these employees along four dimensions: power 

distance, uncertainty avoidance, individualism/collectivism and masculinity/femininity 

(Bagchi et al. 2003). Power distance normally determines how far the less fortunate and 

less powerful citizens or members of society accept and expect power to normally be 

unequally distributed (Al-Yahya 2009). Uncertainty avoidance measures  society’s 

tolerance for uncertainty and ambiguity, especially how far loving one’s culture controls 

the future.  The dimension of individualism versus collectivism measures how far 

citizens expect to focus on their and their immediate family’s individual needs, 

compared to the degree of aid expected from social institutions (Common 2008). 
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Masculinity and femininity is Hofstede’s third cultural dimension, which distributes 

roles and responsibilities between genders. However, Hofstede’s conclusions do not 

escape criticism. 

 

Saudi Arabian Culture 

Saudi culture, which of course, affects the nonprofit organizations studied in this 

research has as its recognised religion Islam, a religion that today has an estimated 1.2 

billion adherents (Al Saud 2013). It shapes the mentality and behaviour of the Saudi 

people and their Arab traditions (Bjerke & AlMeer 1993), pervading Saudi life 

(Hofstede 1991). Saudi Arabia, the birthplace of Islam, is one of the world’s most 

religious countries (Shaheen Al Ahwal et al. 2015). Islam promotes a set of moral 

values and social behaviours in the text of the Qur’an and sayings of the prophet 

Mohammad, peace be upon him (Kabasakal & Bodur 2002). However, it should be 

noted that not everything in an Islamic country necessarily represents Islamic values. 

 

Continuous Improvement Functions 

Continuous improvement has the advantage for smaller organizations of not requiring 

much outlay or huge expertise (Bessant et al. 1994). The benefits of continuous 

improvement are available to all sectors (Fryer et al. 2007). But continuous 

improvement more helpfully applies to nonprofit organizations, because it is “more 

valuable at a time when financial budgets are severely constrained” (Cabinet Office of 

UK Government 2012). Continuous improvement has many benefits: it requires low 

capital investment (Jha et al., 1996), improves performance (Goh, 2000), improves 

customer satisfaction (Taylor and Hirst, 2001) and increases employee commitment 

(Temponi, 2005). 

The term ‘continuous improvement’ came from Toyota (Liker & Morgan 2006), 

which added it to ‘lean’ tools as an aspect of the Toyota Way. Carlson et al. (2001) state 

that continuous improvement describes processes designed to monitor and improve 

services to the customer. Bhuiyan and Baghel (2005) find that “continuous 

improvement initiatives in the past reflected the use of various principles related to 

work improvement, [and] modern day continuous improvement is associated with 

organized and comprehensive methodologies”. Continuous improvement importantly 

complements more radical, step-change forms of innovation (Bessant et al. 1994); 

Bhuiyan and Baghel (2005) add that “major improvements take place over time … 

[from] numerous incremental improvements”. From all these definitions, it can be seen 

that continuous improvement  occurs “where all members of the organisation work 

together on an ongoing basis improving processes and reducing errors to improve 

overall performance for the customer” (Fryer et al. 2007). Generally, continuous 

improvement can be “an umbrella concept for a wide range of tools and techniques to 

improve manufacturing performance” (Ehie & Sheu 2005). These tools could include 

Kaizen, lean, six sigma and total quality management (Huq 2005).  

 

A Conceptual Model 

Schein’s model of organizational culture (Schein 2010) was chosen as the model for 

developing a framework regarding the continuous improvement culture. Schein 

illustrates the organizational culture at three levels, artefacts, espoused values and basic 

underlying assumptions. Artefacts include visible organizational structure and 

processes; they are readily observed, and have multiple cultural meanings. Espoused 

values include strategies, goals and philosophies; they are observable patterns of 

meaning. Basic underlying assumptions are taken-for-granted beliefs, perceptions, 
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thoughts and feelings; they are not directly observable but apparent from observing the 

culture (Lawson & Shen 1998). 

This model was chosen mainly for the strong coherence between its three levels, 

which makes it dynamic and its capacity to embody and represent cultural aspects. This 

allows change at any level to affect the others and every single factor emerging from 

data analysis to correspond to one level or more of the three. 

 

Nonprofit Organizations 

The nonprofit sector is “the sum of private, voluntary, nonprofit organizations and 

associations” (Anheier 2014); nonprofit organizations are vital to economic well-being 

(National Center for Charitable Statistics 2015). The overlap between the main 

definitions of nonprofit organizations (Salamon et al. 2000) isolates the following 

features of such bodies: 

 Self-governing. 

 Nonprofit-distributing. 

 Private and non-governmental in basic structure. 

 Voluntary to some meaningful extent. 

 Engaging people on the basis of some shared interest or concern. 

Nonprofit organizations, philanthropic and centred on social well-being, work to 

improve the community by providing services which support and enhance community 

living. They may be educational, religious or charitable groups serving the common 

good. Countries have individual charity laws, taxation and regulations, causing charities 

to vary.  

A charity's reputation with its societies and its donors depends upon its financial 

stability, which is assessed by charity evaluators who consider how much charities gain 

from fundraising, sponsorship, revenue from investments and the income generated 

from the sale of goods and tax refunds (Oakland 2003). Charities must reveal exactly 

how much they receive from their donors (Rad 2005).  

 

Nonprofit Organizations in Saudi Arabia 

Saudi Arabia’s ministry for most nonprofit organizations is the Ministry of Social 

Affairs. The two main groups considered are charity associations and charity 

foundations (Arabia 2012b), more than 700 altogether, including 650 charities (Arabia 

2012a) and 89 private foundations (Arabia 2013).  

 

Methodology 

Qualitative data is suggested as an appropriate method for answering the research 

question (Marshall 1996). The present research adopted an interpretive paradigm 

whereby reality, treated as a subjective and multiple entity that is “socially constructed”, 

can be mentally explored from the participants perspectives (Collis & Hussey 2003; 

Dahlbom 1992). Grounded theory was the chosen approach for collecting and analysing 

the qualitative data; thus, the constructed theories were ‘grounded’ in the data 

themselves (Charmaz 2014; Faisal et al. 2011). 

 The methodology adopted an issue-focused technique with “a phenomenological 

orientation, which introduces a specific context that forces respondents to draw on the 

same stock of knowledge” (Sackmann, 1991). The research process indicated that 

continuous improvement was an appropriate device to allow interviewees to reflect on, 

freely and openly, the taken-for-granted aspects of their social settings. The 

interviewees were asked to give one example (or more) of a continuous improvement 
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story that happened in their organizations. This technique allowed tacit components of 

culture from the insider’s perspective to be brought to the surface. These tacit 

components would synthesise the situations that were being explored, determined 

analytically by collecting and analysing relevant information.  

Nine Saudi nonprofit organizations have participated. Eighteen unstructured 

interviews were conducted. They lasted an hour on average and were in Arabic, the 

interviewees’ main language, and this allowed enough time for such an exploration. 

Then the transcripts were translated to convey their meaning and spirit from the source 

to the target (English); “care … [was] taken to ensure … a meaningful version” (Harbi 

et al. 2016). 

Trustworthiness has been considered in this qualitative research. 

Trustworthiness, accordind to Guba and Lincoln (1994), has four main aspects: 

credibility, transferability, dependability and confirmability. To this end (Corley & 

Gioia 2004), the data were stored on a qualitative data-management program. Next, the 

research methodology and its context were exhaustively described (Holliday 2016). 

Third, the findings were revised with peer debriefing. Fourth, experienced qualitative 

researchers were asked to audit the empirical processes. Samples of data were analysed 

in cooperation with a researcher (academic) and an employee (industrial). Fifth, the 

results were submitted to the participants for their agreement. The resulting data are 

analysed and validated with observations and group discussions. The findings were 

confirmed by evidence from observations and discussions.  

 

Findings 

This research has uncovered six core themes with an impact on facilitating a continuous 

improvement culture within nonprofit organizations, as shown in (Figure 1). These 

themes located in two different level of Schein’s model (2010). Figure 1 figure also 

shows that these themes have dynamical influences on each other. Further details are 

also shown in (Table 1) in the next page. 

 

 
Figure 1-  Map of links between the themes based on Schein’s model 
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Table 1 -  Themes indicators 

Themes Indicators Key literature 

Encouraged Employees 

Employees enjoy good relations and share values that enhance 

performance, the organization provides constant support and 

training, employees are given sufficient authority, the 

organization endeavours to provide its employees with job 

security. 

(McMurray & Muenjohn 2016), (Rama Devi & Phanindra 2014), (Vaijayanthi & 

Shreenivasan 2014), (Calvasina et al. 2014), (Vasavada-Oza 2016), (Bouncken & 

Fredrich 2016), (Jurisch & Palka 2014), (Zhang & Cao 2014), (Keim et al. 2014), 

(Akhtar et al. 2014),  

External Interaction 

The organization strives for customer satisfaction, it aims to 

develop its partners, it benefits from the opinions of outside 

experts, it deals comfortably with its competitors, it 

participates effectively with government legislation. 

(Cárdenas & Mantilla 2015), (Kistruck et al. 2015), (Humphries & Gibbs 2015), 

(Dixon et al. 2014), (Ramakrishnan 2015), (Diamandescu & Ionita 2015) 

Operational Commitment 

The organization utilises defined tools for improvement, it 

benefits from feedback, its organizational structure is based on 

market needs, there are clear working procedures, the 

organization’s activities are based on advance planning and 

defined schedules. 

(Lin et al. 2015), (Levina et al. 2015), (Mucai et al. 2014), (Osunde et al. 2015), 

(Gambescia & Donnelly 2015), (Plessis 2016),  (Plessis 2016), (Nidhi Goyal 2016), 

(Chowdhury et al. 2016), (Hazen et al. 2016), (Nowack 2015), (Bechtel et al. 2015) 

Evaluation for Improvement 

The organization adheres to performance standards, it 

implements improvements progressively,  procedures are 

updated regularly, and to enhance this, channels of 

communications between employees are smooth and direct, the 

organization allows employees flexibility in working hours. 

(Blazovich 2014), (Savolainen 2013), (Vosloban et al. 2013), (Schultz et al. 2015)  

Creative Environment  

Communications are spontaneous, everyone participates in 

decisions on optimisation in order to raise the standard of the 

organization, feedback is viewed as opportunities, experiences 

with optimisation are documented in order to profit from them. 

(Alnassar 2014), (Fenner-Crisp & Dellarco 2016), (Phipps et al. 2013), (Chang et al. 

2015), (Dean et al. 2014), (Murante et al. 2014), (Patterson et al. 2015) 

Driven by Values 

The organization is value driven, this is enhanced by religious 

teachings, attention is paid to achieving results, there are 

courage and resolve to change for the better, criticism is 

accepted graciously, in addition to sharing successes with 

others. 

(Harland & Nienaber 2014), (Wick 2014), (Rodell et al. 2016), (Harris & Gibson 

2014), (Froese et al. 2016), (Lussier & Corman 2015) 
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Conclusion 

The findings were found supported by the literature. Considering these themes could 

increase the capability of the nonprofit sector to facilitate continuous improvement. 

However, further work is being conducted  to develop interventions that could secure 

these themes. The intended interventions are expected to support nonprofit 

organizations, which contribute much to the country’s economy and well-being. 

 

References 
Akhtar, N., Azeem, S.M. & Mustafa Mir, G., 2014. Impact of HRM Practices on Perceived 

Organizational Performance. International Journal of Academic Research, 6(5), pp.23–30. 

Al-Otaibi, A., 2014. Assessment of Dominant Organisational Cultures Role in Health Care Provision in 

Riyadh, Saudi Arabia. Middle-East Journal of Scientific Research. 

Al-Yahya, K., 2009. Power-influence in decision making, competence utilization, and organizational 

culture in public organizations: The Arab world in comparative perspective. Journal of Public 

Administration Research and Theory. 

Alnassar, B.A., 2014. The Factors That Impact of e-Customer Relationship Management Performance (e-

CRM) of Mobile Services in Jordan. Journal of Management Research, 6(3), p.199. 

Alshammari, A.A. et al., 2014. An Exploratory Study on the Relationship between Organizational 

Innovation and Performance of Non-profit Organizations in Saudi Arabia. Procedia-Social and 

Behavioral Sciences, 129, pp.250–256. 

Anheier, H.K., 2014. Nonprofit Organizations: An Introduction: Theory, Management, Policy, 

Routledge. 

Arabia, M. of S.A. in S., 2013. Charities in Saudi Arabia. , (14-04–2015). Available at: 

http://mosa.gov.sa/portal/uploads/smartsection/6_AAJK.pdf. 

Arabia, M. of S.A. in S., 2012a. Private foundations report in Saudi Arabia. , 13564(14-04–2015). 

Available at: http://mosa.gov.sa/portal/uploads/smartsection/6_AAMK.pdf. 

Arabia, M. of S.A. in S., 2012b. The regulation of non-profit organisation in Saudi Arabia. , 2015(14-04–

2015). Available at: http://mosa.gov.sa/portal/uploads/smartsection/6_LKTNJK.pdf. 

Bagchi, K. et al., 2003. The influence of national culture in information technology product adoption. 

Information Systems Journal, pp.957–965. 

Bechtel, N.T. et al., 2015. The Effects of the Temporal Placement of Feedback on Performance. 

Psychological Record, 65(3), pp.425–434. 

Bessant, J. et al., 1994. Rediscovering continuous improvement. Technovation, 14(1), pp.17–29. 

Bhuiyan, N. & Baghel, A., 2005. An overview of continuous improvement: from the past to the present. 

Management Decision, 43(5), pp.761–771. 

Bjerke, B. & AlMeer, A., 1993. Culture′s Consequences: Management in Saudi Arabia. Leadership & 

Organization Development Journal, 14(2), pp.30–35. 

Blazovich, J.L., 2014. EMPLOYEE-FRIENDLY COMPANIES AND WORK- LIFE BALANCE: IS 

THERE AN IMPACT ON FINANCIAL PERFORMANCE AND RISK LEVEL? Journal of 

Organizational Culture Communications and Conflict, 18(2). 

Bond, M.H., 2002. Reclaiming the individual from Hofstede’s ecological analysis--A 20-year odyssey: 

Comment on Oyserman et al. (2002). Psychological Bulletin, 128(1), pp.73–77. 

Bouncken, R.B. & Fredrich, V., 2016. Business model innovation in alliances: Successful configurations. 

Journal of Business Research, 69(9), pp.3584–3590. 

Brennan, S.E. et al., 2012. Measuring organizational and individual factors thought to influence the 

success of quality improvement in primary care: a systematic review of instruments. 

Implementation Science, 7(1), p.121. 

Broekhuizen, E. & Frericks, G., 1997. Empowering people in a five shift operation for continuous 

improvement. In 1997 IEEE International Symposium on Semiconductor Manufacturing 

Conference Proceedings (Cat. No.97CH36023). IEEE, pp. P7-10. 

Cabinet Office of UK Government, 2012. Continuous Improvement: A Strategy and Action Plan, 

Calvasina, G.E., Calvasina, R. V. & Calvasina, E.J., 2014. Social Media and Human Resource Staff: 

Legal, Policy and Practice Issues for Employers. Journal of Legal, Ethical & Regulatory Issues, 

17(2), pp.51–60. 

Cárdenas, J.C.J. & Mantilla, C., 2015. Between-group competition, intra-group cooperation and relative 

performance. Frontiers in behavioral neuroscience, 9(February), p.33. 

Carlson, D., Burrows, D.L. & Erickson, C., 2001. Audiology Issues: Continuous Improvement as Part of 



 

8 

 

the Organizational Culture. SIG 11 Perspectives on Administration and Supervision, 11(1), pp.6–

11. 

Chang, D.S., Yeh, L.T. & Liu, W., 2015. Incorporating the carbon footprint to measure industry context 

and energy consumption effect on environmental performance of business operations. Clean 

Technologies and Environmental Policy, 17(2), pp.359–371. 

Charmaz, K., 2014. Constructing grounded theory, Sage. 

Chowdhury, I. et al., 2016. Creating sustainable value through social business operations at the bottom of 

the pyramid. 

Clark, W., 2012. Introducing strategic thinking into a non-profit organization to develop alternative 

income streams. Journal of Practical Consulting, 4(1), pp.32–42. 

Coleman, C., 2015. Stimulating a culture of improvement: Introducing an integrated quality tool for 

organizational self-assessment. Clinical Journal of Oncology Nursing, 19(3), pp.261–264. 

Collis, J. & Hussey, R., 2003. Business Research: A Practical Guide for Undergraduate and 

Postgraduate Students, 

Common, R., 2008. Administrative change in the Gulf: Modernization in Bahrain and Oman. 

International Review of Administrative Sciences. 

Corley, K.G. & Gioia, D. a., 2004. Identity Ambiguity and Change in the Wake of a Corporate Spin-off. 

Administrative Science Quarterly, 49(2), pp.173–208. 

Dahlbom, B., 1992. The idea that reality is socially constructed. In Software Development and Reality 

Construction. Berlin, Heidelberg: Springer Berlin Heidelberg, pp. 101–126. 

Dean, C.A., Fath, B.D. & Chen, B., 2014. Indicators for an expanded business operations model to 

evaluate eco-smart corporate communities. Ecological Indicators, 47, pp.137–148. 

Diamandescu, A. & Ionita, V.-L., 2015. CALCULATION AND ANALYSIS IN THE EFFICIENCY OF 

APPLYING THE QUALITY MANAGEMENT SYSTEMS WITHIN INDUSTRIAL 

ORGANIZATIONS. Global Economic Observer, 3(2), pp.124–131. 

Dixon, S., Meyer, K. & Day, M., 2014. Building dynamic capabilities of adaptation and innovation: A 

study of micro-foundations in a transition economy. Long Range Planning, 47(4), pp.186–205. 

Ehie, I. & Sheu, C., 2005. Integrating six sigma and theory of constraints for continuous improvement: a 

case study. Journal of Manufacturing Technology Management, 16(5), pp.542–553. 

Faisal, T., Rahman, Z. & Azam, M., 2011. Best practices of total quality management implementation in 

health care settings. Health Marketing Quarterly, 28(3), pp.232–252. 

Fenner-Crisp, P.A. & Dellarco, V.L., 2016. Key elements for judging the quality of a risk assessment. 

Environmental Health Perspectives, 124(8), pp.1127–1135. 

Firbank, O.E., 2010. Exploring the fit between organizational culture and quality improvement in a home-

care environment. Health care management review, 35(2), pp.147–60. 

Froese, F.J., Kim, K. & Eng, A., 2016. Language, Cultural Intelligence, and Inpatriate Turnover 

Intentions: Leveraging Values in Multinational Corporations through Inpatriates. Management 

International Review, 56(2), pp.283–301. 

Fryer, K.J. & Ogden, S.M., 2014. Modelling continuous improvement maturity in the public sector: key 

stages and indicators. Total Quality Management & Business Excellence, 25(9–10), pp.1039–1053. 

Fryer, K.K.J., Antony, J. & Douglas, A., 2007. Critical success factors of continuous improvement in the 

public sector: a literature review and some key findings. The TQM Magazine, 19(5), pp.497–517. 

Gambescia, S.F. & Donnelly, G.F., 2015. Managing and monitoring student ‘issues’ in higher education 

introduction. Journal of Allied Health, 44(3), pp.183–187. 

Givens, R.J., 2012. The Study of the Relationship between Organizational Culture and Organizational 

Performance in Non-Profit Religious Organizations. International Journal of Organization Theory 

& Behavior, 15(2), p.239. 

Guba, E. & Lincoln, Y., 1994. Competing paradigms in qualitative research. Handbook of qualitative  …. 

Harbi, S.A., Thursfield, D. & Bright, D., 2016. Culture, Wasta and perceptions of performance appraisal 

in Saudi Arabia. The International Journal of Human Resource Management, 5192(May), pp.1–19. 

Harland, P. & Nienaber, A., 2014. Trust and technology acceptance model: An experimental investigation 

concerning the idea contributor’s acceptance of the organizational matchmaking process. 

Proceedings of PICMET’14. 

Harris, M. & Gibson, S., 2014. The Impact of Strategic Focus and Previous Business Experience on 

Small Business Performance. Journal of Small. 

Hazen, B.T. et al., 2016. Back in business: operations research in support of big data analytics for 

operations and supply chain management. Annals of Operations Research, pp.1–11. 

Hodges, S.P. & Hernandez, M., 1999. How organizational culture influences outcome information 

utilization. Evaluation and Program Planning, 22(2), pp.183–197. 

Hofstede, G., 1991. Cultures and organizations, London: McGraw-Hill. 



 

9 

 

Holliday, A., 2016. Doing and writing qualitative research, SAGE Publications. 

Huang, X., Rode, J.C. & Schroeder, R.G., 2011. Organizational structure and continuous improvement 

and learning: Moderating effects of cultural endorsement of participative leadership. Journal of 

International Business Studies, 42(9), pp.1103–1120. 

Humphries, A. & Gibbs, R., 2015. Enterprise Relationship Management: A Paradigm for Alliance 

Success. International Journal of Managing Projects in Business, 9(1), pp.234–236. 

Huq, Z., 2005. Managing change: a barrier to TQM implementation in service industries. Managing 

Service Quality: An International Journal. 

Iberahim, H. et al., 2016. Determinants of Sustainable Continuous Improvement Practices in Mail 

Processing Service Operations. Procedia - Social and Behavioral Sciences, 219, pp.330–337. 

Jurisch, M. & Palka, W., 2014. Which capabilities matter for successful business process change? 

Business Process Management Journal, 20(1), pp.47–67. 

Kabasakal, H. & Bodur, M., 2002. Arabic cluster: A bridge between east and west. Journal of World 

Business, 37(1), pp.40–54. 

Keim, A.C. et al., 2014. Why do employees worry about their jobs? A meta-analytic review of predictors 

of job insecurity. Journal of Occupational Health Psychology, 19(3), pp.269–290. 

Kistruck, G.M. et al., 2015. Cooperation Vs Competition: Alternative Goal Structures for Motivating 

Groups in a Resource Scarce Environment. Academy of Management Journal, 59(4), 

p.amj.2014.0201. 

Kululanga, G. & Edum-Fotwe, F., 2001. Measuring construction contractors’ organizational learning. 

Building Research &. 

Lawson, R. & Shen, Z., 1998. Organizational psychology: Foundations and applications. 

Lee, S. et al., 2002. Assessing the factors influencing continuous quality improvement implementation: 

Experience in Korean hospitals. International Journal for Quality in Health Care, 14(5), pp.383–

391. 

Levina, E., Pyrkova, G. & Zakirova, C., 2015. Socio-Economic Systems Strategic Development 

Managing. Journal of. 

Liker, J. & Hoseus, M., 2008. Toyota Culture: The Heart and Soul of the Toyota Way, McGraw Hill 

Professional. 

Liker, J.K. & Morgan, J.M., 2006. The Toyota way in services: the case of lean product development. The 

Academy of Management Perspectives, 20(2), pp.5–20. 

Lin, G., Hsieh, P. & Chou, C., 2015. Crucial Factors for Success in Taiwan’s Cloud Information Services 

Industry. International Journal of. 

Lussier, R.N. & Corman, J., 2015. THERE ARE FEW DIFFERENCES BETWEEN SUCCESSFUL 

AND FAILED SMALL BUSINESSES. Journal of Small Business Strategy, 6(1), pp.21–34. 

Marshall, M.N., 1996. Sampling for qualitative research Sample size. Family Practice, 13(6), pp.522–

525. 

McMurray, A. & Muenjohn, N., 2016. the Impact of Leadership on Workplace Innovation in Thai and. 

The Journal of Developing Areas, 50(5). 

Mitki, Y., Shani, A. & Meiri, Z., 1997. Organizational learning mechanisms and continuous 

improvement: A longitudinal study. Journal of Organizational Change. 

Montagu, C., 2010. Civil society and the voluntary sector in Saudi Arabia. The Middle East Journal, 

64(1), pp.67–83. 

Mucai, G.P., Wanjiku, K.F. & Murigi, L.M., 2014. Strategic Organisation Development and Project 

Performance of Not for Profit Organisations’ In Isiolo Sub-County-Kenya. International Review of, 

(1997), pp.1316–1324. 

Murante, A.M. et al., 2014. Does feedback influence patient - professional communication? Empirical 

evidence from Italy. Health Policy, 116(2–3), pp.273–280. 

National Center for Charitable Statistics, 2015. Frequently Asked Questions. Available at: 

http://nccs.urban.org/resources/faq.cfm. 

Nidhi Goyal, 2016. Employee Engagement: the Key To Improving Performance. Golden research 

thoughts, 5(11), pp.89–96. 

Nowack, K.M., 2015. 360 Feedback: From Insight to Improvement. Public Manager, 44(2), pp.20–23. 

Oakland, J., 2003. TQM-Text with Cases. 3. painos. 

Osunde, C. et al., 2015. Management problems and practices: India and Nigeria. Advances in 

Management, 8(1), pp.9–14. 

Ovidiu-Iliuta, D., 2014. The Link between Organizational Culture and Performance Management 

Practices: a Case of it Companies from Romania. Annals of the University of Oradea, Economic 

Science Series, 23(1), pp.1156–1163. 

Parker, M., 2000. Organizational Culture and Identity: Unity and Division at Work, SAGE Publications. 



 

10 

 

Patterson, T., Nicholls, D.L. & Long, J.W., 2015. Research and development portfolio of the 

Sustainability Science Team national sustainable operations USDA Forest Service, 

Phipps, S.T.A., Prieto, L.C. & Ndinguri, E.N., 2013. Understanding the Impact of Employee Involvement 

on Organizational Productivity: The Moderating Role of Organizational Commitment. Journal of 

Organizational Culture, Communications and Conflict, 17(2), pp.107–121. 

Plessis, A. du, 2016. The contribution of policies, procedures and rules for successful suggestion systems 

in organisations: some research findings. Journal of Community Positive Practices. 

Rad, A.M.M., 2005. A survey of total quality management in Iran: Barriers to successful implementation 

in health care organizations. Leadership in Health Services. 

Rama Devi, V. & Phanindra, R., 2014. Employees ’ Perception of Effectiveness of Training and 

Development in Private Sector Banks. Advances in Management, 7(4), pp.16–21. 

Ramakrishnan, R., 2015. A Business Process view of Software: An effective measurement model to 

assess the operations readiness of software under construction. INCOSE International Symposium. 

Randolph, G.D. et al., 2012. Lessons learned from building a culture and infrastructure for continuous 

quality improvement at Cabarrus Health Alliance. Journal of public health management and 

practice : JPHMP, 18(1), pp.55–62. 

Ravasi, D. & Schultz, M., 2006. Responding to Organizational Identity Threats: Exploring the Role of 

Organizational Culture. Academy of Management Journal, 49(3), pp.433–458. 

Robert, C. et al., 2000. Empowerment and continuous improvement in the United States, Mexico, Poland, 

and India: Predicting fit on the basis of the dimensions of power distance and individualism. 

Journal of Applied Psychology, 85(5), pp.643–658. 

Rodell, J.B. et al., 2016. Employee Volunteering : A Review and Framework for Future Research. 

Journal of Management, 42(1), pp.56–84. 

Sackmann, S. a., 1991. Uncovering Culture in Organizations. The Journal of Applied Behavioral Science, 

27(3), pp.295–317. 

Salamon, L.M., Hems, L.C. & Chinnock, K., 2000. The nonprofit sector: for what and for whom?, Johns 

Hopkins University Institute for Policy Studies. 

Al Saud, T.A.F. bin A.A., 2013. Saudi Arabia’s Foreign Policy. Middle East Policy, 20(4), pp.37–44. 

Savolainen, T., 2013. Change Implementation in Intercultural Context: A Case Study of Creating 

Readiness to Change. Journal of Global Business Issues, 7(2), pp.51–58. 

Schein, E.H., 2010. Organizational culture and leadership, John Wiley & Sons. 

Schultz, M.D. et al., 2015. Managing the Effects of Social Media in Organizations. SAM Advanced 

Management Journal (07497075), 80(2), pp.42–47. 

Shaheen Al Ahwal, M. et al., 2015. Religious beliefs, practices, and health in colorectal cancer patients in 

Saudi Arabia. Psycho-oncology. 

Shortell, S., O’Brien, J. & Carman, J., 1995. Assessing the impact of continuous quality 

improvement/total quality management: concept versus implementation. Health services. 

Solberg, L. et al., 1998. Continuous quality improvement in primary care: what’s happening? Medical 

care. 

Vaijayanthi, P. & Shreenivasan, K., 2014. Case Study: Organizational Culture: An Antecedent to 

Employee Involvement-A Pragmatic Study. Advances in Management. 

Vasavada-Oza, F., 2016. Promoting Organizational Brands as Desirable Employers Through Company 

Websites: A Study of Three Indian IT Companies. IUP Journal of Brand. 

Verma, P. & Moran, J.W., 2014. Sustaining a quality improvement culture in local health departments 

applying for accreditation. Journal of Public Health Management and Practice, 20(1), pp.43–48. 

Vosloban, R., Vrabiuta, M. & Aldea, R., 2013. Confronting the Consequences of a Permanent Changing 

environment. Manager Journal. 

Wick, J., 2014. implementing change: involving employees to improve outcomes. The Consultant 

Pharmacist®. 

Zhang, H. & Cao, D., 2014. Impact of job security on employees’ innovative behavior: The mediating 

effect of perceived organizational support. Journal of Nanjing University. 

 



Cranfield University

CERES https://dspace.lib.cranfield.ac.uk

School of Aerospace, Transport and Manufacturing (SATM) Staff publications (SATM)

2017-07-06

Uncovering aspects that facilitate a

continuous improvement culture within

nonprofit organizations

Almaiman, Sulaiman

Almaiman S, McLaughlin P, Uncovering aspects that facilitate a continuous improvement culture

within nonprofit organizations, Proceedings of the 24th EurROMA Conference, 1-5 July 2017,

Edinburgh, UK

http://euroma2017.org/

Downloaded from Cranfield Library Services E-Repository


